Great Hotels of the World
MICE Trends 2023

In November we reached out to our Buyers' community to gather their
perspective on 2023. All signs continue to point towards business growth, in a
dynamic industry, where quality trumps quantity and where "connection" is
the main driver.

As an independent hotelier, in 2023 you can outsmart your competitors.
Create event spaces, activities, and packages that cater to the overwhelming

need for up-close-and-personal, experiential and, above all, authentic.

DESTINATIONS

Where do your clients want to hold their events?
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AGENCY PREFERENCES

Our MICE agencies want
exclusive, up close and
personal access to you,

your hotel and your Sales calls =
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How do agencies prefer to meet you?




